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CONTENT WRITING – 10 YEARS 


Result-focused, action-oriented, persuasive, versatile and self-motivated, Content Writer with 10 years of distinguished performance in B2B & B2C writing. Excellent track record of consistently delivering creative, customer-driven and solutions-focused performance for better revenue growth, improved operational efficiency, and enhanced client experience. Credible and articulate with exceptional communication, presentation & interpersonal skills. Enthusiastic and driven with an overall passion for excellence.
IT Forte – Office 365, Word, Excel, PowerPoint,
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 Fundamentals of Digital Marketing (certificate# LG2 4GM D38)
CORE SKILL AREAS

Content (B2B & B2C) 

Articles & Blogs        LinkedIn & Facebook posts      Webpages & Landing Pages    Sales Letter & News Letter

Press Release              eBooks                                        Case Studies                          Product Descriptions for eCommerce

CREDENTIALS




	CAREER PATH
	DURATION

	Digital Marketer (Content Curation & Production)– Freelance, Noida
	Apr’09 – today

	Customer Reference Manager, Agile Software Enterprise Pvt. Ltd., Bangalore
	Sept’04 – March’06

	Account Executive - Global Financial Markets, eMind LLC, New Delhi
	March’03 – Sept’04

	Team Lead - Business Development, Icon Data Management, Noida

	Apr’00 – March’03



ACADEMEIA
	QUALIFICATION
	DURATION

	Post Graduate Diploma in Business Administration - Human Resources (PGDBA), Symbiosis Institute of Management Studies, New Delhi
	2002-204

	Graduate Degree - Bachelor of Arts, Jesus & Mary College, Delhi University
	1997-2000

	Diploma in Computer Centered Networking- GNIIT, National Institute of Information Technology, New Delhi
	1997-2000

	Language Course - German, Max Mueller Bhawan, New Delhi
	1997-2000



  TRAININGS
· Fundamentals of Digital Marketing – Google certified (certificate# LG2 4GM D38)

· Member, Knowledge@Wharton Network, Pennsylvania, USA - Mentoring programs for Marketing professionals


NOTEWORTHY CREDITS

· eMIND LLC:

· Excellence Award (2004) for always exceeding targets, diligent pursuits of business opportunities and training teams.

@ ICON DATA MANAGEMENT:

· Best Team Performances (2002, 2003) on outbound campaigns.

@ AGILE SOFTWARE:

Recognized for profitable marketing campaigns, strategies and exceptional work ethics enhancing organizational objectives.

EMPLOYMENT HISTORY

· Currently, Self-employed as a Digital Marketing professional for B2C and B2B companies and Publishing Houses. Developing SEO optimized Web and Marketing content, creating digital campaigns and managing social media presence for all-sized businesses. Other forms of content production include Educational Books for Schools, Magazines, and eBooks.   

· Worked as Customer Reference Resource Manager- Industry Marketing for Agile Software Corporation. Reporting to Director- Industry Marketing on business plans and market deliverables.

· Developed and maintained an in-house follow-up and research Customer Reference Database for cross-functional teams across the globe.

· Act as a support group to the sales team by developing marketing collaterals, presentations, and marketing programs. Closely worked with the lead generation team for revenue generation.

· Actively engaged with the business analyst team and product development team for detailed specification on products, continuously enhancing product concept, and requirements driven by the market and satisfied customer service 

· Worked as Account Executive, Global Financial Markets for eMind, New Delhi. Responsibilities involved identifying sales and business opportunity from existing and new customers, providing a solution to potential problems, maintaining active accounts on Salesforce for the certification process and renewal of agreements, and impart product specific training to new team members.

· Supported sales and marketing teams in writing RFOs, RFPs, marketing collaterals, presentations and sales script for lead generators. Actively engaged with SME on product development.

· Worked as Team Lead (International Sales and Business Development) for Icon Data Management, NOIDA, directly reporting to Manager-Operations.

· Actively involved with quality and training departments for product training and company orientation programs.


PROJECTS HANDLED


   Title:
Digital Marketing for B2C 
Location:
Delhi /NCR
Duration:
10 years (Freelance)
Role:
Digital Marketing Professional
Environment:
Google Keyword Search, Google Analytics, Google Adwords, Facebook, LinkedIn, 

                                  Twitter 
Description:
To create market presence for B2C customers in local and international markets, 

                                  generate sales revenue, improve engagements and page visits by A/B testing. 

       Responsibilities:

· SEO (On-Page / Off Page Optimization campaigns), analytics, and social media management.
· Created social media, email and Adwords campaigns for lead generation. Achieved 100% ROI
· Audited and fixed the website SEO that resulted in 15% increase in organic leads.

· Recommended and developed strategies for increasing social media fan base through promotions, contests, polls, surveys, referral programs and advertisements.

· Increased the revenue of businesses by 50% by enabling customers to order online through programmatic marketing strategy at different touch points in the buyer’s journey.

· Identified and executed marketing activities to keep web sites within top 5 results in SERP.

· Created content for campaigns, articles, blogs, newsletters, case studies to be distributed across different channels.
Title:
Branding and Communications   
Location:
Agile Software Pvt. Ltd., Bangalore
Duration:
2 year 
Role:
Customer Reference Resource Manager
Environment:
Excel, Salesforce, Onyx
Description:
             To create branding through Case Studies, Marketing Collaterals, executing e-mail 

                                    marketing campaigns for brand awareness.   

Responsibilities:
· Interacting with Key Account customers across the globe for writing case studies and testimonials for the company. Reference-able customers include Fortune 500 companies. 

· Act as a support group to the sales team by developing marketing collaterals, presentations and marketing programs to enhance potential client base and improve existing client relationships.

· Developed and maintained an in-house follow-up and research Customer Reference Database for Sales and Product Development teams.

· Closely worked with the lead generation team to gauge potential market and generate revenue.

· Executed online market campaigns and customer survey questionnaire to gauge potential clients for Agile PLM solutions.

· Engaging with business analysts, product development, sales and other technical teams for detailed specification on products, continuously enhancing product concept and requirements based on customer needs.


Title:
Account Management for Global Financial Markets 
Location:
eMIND LLC, New Delhi
Duration:
2 year 
Role:
Account Manager – Global Financial Markets
Environment:
E-mail, Webex, Phone 
Description:          Servicing Key Accounts of Fortune 500 companies  
       Responsibilities:
· Identifying sales and business opportunity from existing and new customers.

· Servicing all possible needs of clients via weekly Dashboard calls Webex sessions, chat support, email and telephone.

· Maintaining accounts on Salesforce for the certification process and renewal of agreements. 

· Acting as a support group to sales team during product demonstration and in writing RFOs & RFPs.

· Closely worked with marketing team to create collaterals, product presentations and effective sales script for sales and lead generation teams.

· Impart product specific training to new team members 

· Closely worked with SME on product development and enhancement.

· Coordinated activities with a cross-functional team of representatives from IT, technical service, customer service, quality, sourcing, accounts receivable, logistics and shipping to ensure our clients100 % compliant with NASD and global standards.



Title:
Team Management for Outbound services 
Location:
Icon Data Management, Noida
Duration:
3 years 
Role:
Team Lead – Outbound Services
Environment:
Phone, E-mail, Excel, Word 
Description:          To deliver quality customer services, improved growth & revenue, and brand creation 

                                through improved employee efficiency and engagement. 

 Responsibilities:
· Create Performance Road Map for team individuals with the assistance of quality monitoring department.

· Create AP & Projections to ensure a continuous improvement in teams' work performance and training needs, compliant with industry benchmarks. 

· Involved with quality and training departments for product training and company orientation programs, to meet the industry benchmarks.                
	
	PERSONAL VITAE

	Date of Birth:
	03 November, 1978

	Linguistic Proficiency:
	English, German and Hindi

	Nationality:
	Indian


References:                             Delighted to provide on request 

