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Objective:

To work in an organization with a conducive atmosphere, where professional experience, education, leadership qualities, and team playing abilities stand as an advantage for personal growth thereby contributing to the growth of the organization. Targeting senior level assignments in Project Management with an organization of repute.

Job Description

SEO

[bookmark: _GoBack]Qualified SEO professional with experience in keyword research, link building, I have a passion for optimizing websites to achieve business goals and for improving SE rankings with my creative  approach and thorough research.

Media Monitoring

· Leading numerous projects with varied scope that involves Private Equity Funds, Hedge Funds, Sovereign Wealth Funds, Smartphones, Consumer Electronics, Entertainment Industry, Pharmaceutical Industry and Enterprise Security, Event monitoring (Consumer Electronics Show, Las Vegas, Oracle Open World) among others
· Communicating with the clients for better reports along with the accommodation of new requests initiated by them.
· Newsletters (Consumer Electronic Show, Las Vegas for Panasonic)
· Lead VMS (Visual Management System)
· Trained others for capable handling of reports
· Played a vital role in process improvement on all the projects worked on till date
· Improved all the projects associated with for better productivity, quality and time management
· Handled multiple reports simultaneously with emphasis on timeliness, quality and dependability

Consumer Electronics Show: 2008 - 2014
· Lead this event monitoring project for 7 years for Panasonic.
· It involved the monitoring of Online, Print, Broadcast and Social Media along with blogging of all the innovations (B2C & B2B) exhibited during the show in real time.
· The team comprised of around 15 people.

Content Writing

Experience: 7 years

· Content Writing, Creative Writing, Editing & Proofreading, Blog Writing, Social Media & Web Writing, Curating
· Creative Content for events
· Summarizing articles

Samples:
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Professional Experience:

KredX

Tenure: February 2019 – till date

Senior Content Writer

· Marketing Content for B2B – Fintech
· Blog writing, marketing collaterals, sales pitch
· Social Media content including Creative, SEO friendly content
· White papers, newsletters and Op-ed articles
· Content for campaigns through ZOHO, events, client communications

Blogs

5 Business Trends to Look For in 2020

Union Budget 2020-2021: What India Expects 

Budget 2020: Favoring the Foreign Investors And MNCs

Driving Digital Transformation: The CFO’s Role 

The Aligning Of Cloud With The CFO Role 

Redefining a CFO’s Role with Respect to Digitization, GST and GDP 

The Effect Of Fintech On Assets Management 

Fixed Deposit Vs Mutual Fund: Which Is Better?

Infographics

8 Key Takeaways From Budget 2020 For Businesses In India

4 Key Takeaways From Budget 2020 For Investors In India

Whitepapers

Managing The Modern Day Treasury

Data Analytics and The Modern Day CFO


XOXODAY

Tenure: October 2017 – May 15, 2018

Senior Content Manager
· Content management of experiences for both B2C and B2B.
· Decision making on pricing of experiences and curation
· Closely work with the Business Development (BD) and sales team for revenue generation
· Closely work with SEO team for maximum online traffic of company experiences
· Closely work with Tech team for tweaking key modifications on product website
· Hiring of content writers
· Blog writing for promotion of company products

JWW – Journiey World Wide

Tenure: March 2017 – August 2017

Content Writer
· Creating Creative content for theme based events
· Designing event PPTs for clients
· Creative content for EDM invites and itineraries
· Preparing case studies of events
· Worked on various events including international with world’s top brands like HPE, Netapp, Redhat, Alstom, Timken, AMC to name a few.
· Taglines and advertising content for Hammers gym

Genpact

Tenure: March 2013 – February 2017

Senior Media Analyst
· Lead all the event and special monitoring spread across all the industry domains
· Involves client communications specifically with U.S region
· Handling a team of Senior Associates and Business Analysts

Empower Research Knowledge Services Ltd.

Media Analyst - Tenure: January 2008 – January 2009

Media Analyst LV 1 - Tenure: January 2009 – January 2010
· Involved timely monitoring of web content along with special requests
· Delivered error free reports on timely basis

Media Analyst LV 2 - Tenure: January 2010 – January 2011
· Involved Special and Event monitoring with huge coverage
· Handled multiple assignments/reports 

Media Analyst LV 3 - Tenure: January 2011 – January 2012
· Handled team of Media Analyst on various assignments
· Client communications

Senior Media Analyst - Tenure: January 2012 – January 2013
· Client communications
· Team management, hiring and training

PREVIOUS WORK EXPERIENCE 

Medreich Ltd, Bangalore 

Quality Control Officer - Tenure: January 2006 – January 2007

Job Description:
· In charge of the Quality Control department for packaging material.
· Involved in thorough quality check of packaging material consignments as well as lab experiments. 

Functions Supported:

1. Training
1. Hiring
1. Innovation
1. Process Improvement
1. Team Management
1. Resource Planning
1. Administrative
1. Business Development

Skill Set

Digital Marketing

· SEM – Search Engine Marketing, Search Ads, Shopping Ads, Display Ads
· SEO – On-page, Off-page, Wordpress, Quora Marketing, Content Optimization, HTML Tags, Backlinks Building, SEO techniques, Domain and Page Authority
· SEO Tools – Google Analytics, Google Webmaster, Google Keyword Planner, MOZ tool, SEOMoz
· SMM – Facebook, Twitter, Linkedin, Instagram, Pinterest, Tumblr
· SMM Techniques and tools – Social Media Optimization, Facebook Ads and Analytics, Twitter Ads and Analytics, Linkedin Ads and Analytics, Instagram Ads and Analytics, Hootsuite
· Email Marketing
1. Content Writing
1. Creative Writing
1. Hiring 
1. Data Processing 
1. Process Improvement
1. Trainer
1. Social Media Monitoring
1. Social Media Listening
1. Competitor Analysis
1. Team Management
1. Training & Mentoring 
1. Client Coordination
1. Research & Analytical Ability

Certificate




Databases:
Cision, Critical Mentions, Quantcast, Compete, Twitter, Facebook, YouTube and other Social media tools.
	
Online Media Resources:
Factiva, Radian6, Meltwater

Other Online Resources Used:
All Google Tools (Image Search, News Search, Web Search, Google Docs, Blogger, Google Translate etc.), Microsoft Online Docs

Education:

1. MSc. Biotechnology from Don Bosco College – 2006
1. BSc Biotechnology in SSMRV College - 2004
1. PUC in Sudharshan  Vidya Mandir - 2001

Hobbies:
Music, Movies, Sketching

Personal Details:

Name:
Karthick Vivekanandan

Date of Birth:
September 14, 1983

Permanent Residential Address:
C/O Vivekanandan P, #1231, 2nd Floor, 2nd Phase, Chandra Layout, Vijayanagar, Bangalore – 560040,

Employment Status:
Full Time

Declaration:
The above information is true to best of my knowledge


Signed/-
Karthick Vivekanandan
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Digital Disruption Or Innovation: Rocks To Look Out For While Riding The Waves Of Digital Disruption 



Can FinTech companies be the Holy Grail of banking sector? 



Digital revolution has been a death blow for industries that relied solely on conventional strategies and banks are no exceptions.



The journey of digital disruption at break-neck speed is an ode to its acceptance by the banking sector but nevertheless the scope for more innovation should not be ruled out.



Banking sector have off late been making their moves cautiously in associating with fintech firms since the stakes are high and can be detrimental to their brand value.



Cultural Disparity 



The banking sector is on the verge of revisiting it’s very functioning but is quiet skeptical about forming an alliance with Fintech companies. On the other hand fintech firms are pinning their hopes on reliable technologies for banks and hence they vouch for its efficiency.



By now, it is a predictable notion that banks have been vocal in appreciating the influence of fintech companies on its operations. But that said banks have been a backburner in embracing the fintech at full throttle.



Fintech firms push for innovation while banks believe in reinvention.



Banks expect fintech companies to deliver solutions that can work in unison with its existing architectural setup as opposed to replacing it.



Regular Regulations 



It has definitely been a stiff challenge for banks in maintaining the customer satisfaction and that will continue to be their priority.



Fintech deserves credit and appreciation in alleviating the manual procedures that was laborious and sluggish for customers. Unfortunately the rejoicing ends there since fintech have bigger obstacles to fathom and resolve.



The constant banking regulations by government can form a dent for fintech-bank collaborations and the uncertainty still looms large. The fintech-bank collaborations are less ambitious and relatively address specific business challenges and that’s probably slowing down the process.

Technology should only knock at the doors of the banks if it can work in tandem with it to tackle an insurmountable problem.



The above paradigm is a great learning for Fintech firms which underestimated the age-old banking system, with more emphasis given to upgradation and missing out on the finer aspects.



Regular Regulations 



Collaborations between banks and fintech firms are restricted to financing the technology and not straightforward. This act of inhibition by banks needs to change if it really has to create an impact in the minds of customers.



So far banks are comfortable investing and financing the fintech start-ups and abstained from acquiring them owing to different histories, cultures and varying priorities and expectations.

But again more acquisitions and collaborations are in the offing if a symbiotic milieu between the banks and fintech firms shape up.



Face the Challenges 



Over the years, competition has transformed into collaborations which is a good sign for fintech firms. But the need of the hour is tackling the challenges which are slowing down the operations of central banks towards the financial and monetary stability.



Central banks have an advantage of being proactive and that’s exactly where the fintech need to prove its mettle.



Banks have a greater role in encouraging the fintech for its presence in banking sector. Financial sector is most often haunted by safety and efficiency of funds and hence the onus is constantly playing in the minds of banks to safeguard the interests of consumers. Fintech should capitalize on these factors to earn the trust of banks and thereby assuring a robust system in place.



Cashless transactions was a win-win situation for banks but fintech companies should take the lead in helping banks to entertain digital currencies to the fullest, as the technology in assuring the security gets better with each passing day. 



Besides the abovementioned challenges, lack of infrastructure, political and economic instability can hamper the roadmap for fintech. Long queues and manual paperwork is obsolete but it still is a saving grace if the internet goes haywire.



Fintech firms should lend their ears to banks and not play around with assumption games as it can lead to a rework of plans and delay the adoption of technology in the longer run.



Face the Challenges 



Technology continues to evolve with changing trends and needs of the consumers which is good for business prospects.



Economic downturn can pose some serious threat to its longevity and credibility.



Fintech firms cannot relax until a well-grounded technological solution takes a larger share of banking sector. Something unprecedented is a welcome relief like cloud computing wherein the banks will be able to give fintech the much needed free space. Fintech can intern get access to the banks culture, planning and accomplish the job swiftly with miniscule errors.



Artificial intelligence and machine learning seem to be favorites in reading what the customer really wants. However they too have received some backlash due to increasing fears of hampering the livelihood and jobs of people. Yet another reason that might disturb the banking sector in considering the acquisition of fintech firms. 



Finally, technology will survive the onslaught if it moves in the right direction and respects the best practices.



The future still belongs to the fintech as far as banking is concerned but with meticulous care. 
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Machine Learning: The Savior of E-Commerce



The digital milieu has evolved into a highly profitable medium owing to its vast and endless opportunities. The platform refuses to become redundant and continues to maintain its dream run in the business arena.



It has become an irreplaceable entity giving entrepreneurs free hand in establishing and advertising their ideas, turning it as a profitable avenue.



The e-commerce industry has flourished mainly because of its feasibility and inclination towards customer centricity. Nevertheless, companies have a task cut-out in appeasing the customers with their services.



Companies feel that if accessibility to products is an achievement then customer service is a duty.



While the e-commerce industry has been overwhelmed with the business prospects and its acceptance by the people, it still strives to diminish the void between its business and customers.

Most of the companies in the e-commerce industry have been banking on the Machine Learning technology as an alternative to human interference. The technology driven by algorithmic approach might well turn out to be a revolutionary substitute in fine-tuning the minor flaws of customer service.



The Impact of Machine Learning on Companies 



One of the initial threats of e-commerce, over a period of time detrimental to few startups, was poor customer support. Customers are often judgmental in rating services and a bad word of mouth can make things worse.



The lifespan of businesses is directly proportional to the customer satisfaction and the latter has always decided the sustainability.



For example, customer service consumes a large chunk of investment for companies with a possibility of uncertainty. Adopting machine learning is a positive move for the e-commerce industry because it’s an irreversible and a onetime investment.



Customer queries can be tricky and sometimes need a lateral thinking. If Machine learning can manage to pull this off, it will instantly raise the ante in customer satisfaction.



Queries that go unattended can dent the reputation of companies. On the contrary, machine learning can fix these shortcomings thereby maintaining a healthy relationship with customers.

Revenue generation is instant but not consistent so making way for innovative technologies like machine learning can yield good fortunes for companies in the long run. The technology can bring down the manpower considerably allowing companies to channel their thoughts in revenue generation, products, advertising and brand management.



Machine learning is solely based on customer interaction and hence companies get a chance to better their service at minimal cost, invest in brand management thereby maximize the revenues.



A glimmer of hope



Giants like Amazon and Flipkart have been betting big on the potential of Machine Learning and artificial intelligence (AI).



In the recent past, they have been investing high on Machine Learning start-ups to stay alive in the competition and get close to their customers. The investors foresee an unprecedented value of the technology and simultaneously safeguarding the profit making strategies.



Machine Learning is a beginning that will eventually help companies to divert their focus on product innovation and expand the portfolio. Amazon boasts of having the highest number of SKU but it definitely requires a reliable and dedicated customer service to support the same.

Start-ups on Machine learning and Artificial Learning have mushroomed to meet the demands of the e-commerce industry eventually creating a micro competitive environment. This will signal the onset of more robust algorithms for Machine learning.



The technology will evolve into a more customizable option for the e-commerce sector encouraging more players to join the bandwagon in the years to come. It will certainly alleviate the shortcomings of customer feedback and make it obsolete in the future.



To err is human and Machine learning apparently will bring down the time in addressing issues sans humans.
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How Artificial Intelligence Is Transforming The Legal Department 



Artificial Intelligence is slowly creating a foothold in law firms with legal document analysis, contract life cycle management, client self-service and e-discovery. Read to know the dawn of a new age in legal profession. 



Every industry today irrespective of the domain has developed a liking for Artificial Intelligence (AI) owing to its ability to decision-making, ape the human intelligence and to reason. While it’s too early to conclude AI as a substitute to humans, researchers have been able to make significant inroads in developing robust AI systems across various industries.



The legal industry being sluggish in embracing this technological innovation has made appreciable progress with its adoption. With its aptness to learn and think AI has found a perfect fit in the legal firms.



Artificial Intelligence might not give out legal advice but it might sure help you with better legal service.



Saviour For Fortune 500 Companies 



One of the biggest challenges of Fortune 500 companies is to manage the humongous data generated by them which invariably reflects in their growth. Larger firms are more likely to employ AI-based tech tools for their legal work. Identifying the best areas to adopt AI technology and then scale up in other areas of the business makes sense in the long run for these behemoths.



An important factor that companies must rethink is the race to achieve increased efficiency to manage large matters when compared to competitors. The difference however lies in offering new and improved services coupled with AI technology.



How does AI help?



Artificial technologies are excellent for processing larger data sets, especially when the relationship between individual data or group of data is immediately unclear.



An unquestionable opportunity for AI in legal today is contract lifecycle mainly due to inefficient job tracking and managing contracts including contractual obligations by many law departments. An AI application can help in effective contract life cycle management and contract automation is the most effectual tool for simple, short and standardized documents.



Simplification And Quantification Of Business Processes 



A rudimentary stage for any big firm with huge, unorganized and random data is to simplify the processes and meeting deadlines. Manual methods that involve long manly hours for a single case can be a waste of time and energy. In comparison, AI solutions have an edge as they can easily streamline the various levels of research data on behalf of lawyers allowing them to focus on their productivity and representations.



The onus on large businesses to address client queries and grievances decides the level of satisfaction with their clients. But that is a thing of the past as AI solutions have overtaken these responsibilities in the form of chatbots that are smart in responding no matter what the query is.



What Is In Store For The Legal?



In the near future AI-based solutions will become more efficient, dependable and error-free. For instance, generating initial draft for contracts following the negotiation of the term sheet or identification of inconsistency in documents (language/terms) would be addressed effortlessly and with ease.



AI solutions will soon be able to analyze millions of pages of documents and accomplish the identification of ‘related documents’ and the criteria that defines the data relationships devoid of human intervention.



Traditional methods that can be relatively too expensive can be achieved by AI-based solutions for example, accessing large case law data sets to identify, correlate and prioritize legal precedent within a stipulated time frame. 



In a nutshell, AI solutions will gradually continue to develop, evolve and become readily available to law practitioners but will not negate the lawyers for sure!



Is considering AI for Legal A Smart Move?



AI still has long way to go before it can become a one-stop solution for Fortune 500 companies. Nevertheless, it can be considered as an alternative solution for the legal industry. Today, every disruptive technology is evolving and fast-paced and AI is making great strides in various industries through its application. Investing in AI for legal is definitely a smart decision and reaping the benefits is just a matter of time once executed for the right tasks.
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Artificial Intelligence: A Messiah of Digital Technology?



The human brain has not only been an enigma but a mystical debate. The innumerable theories to explain it have proved to be a futile attempt. On the contrary, the constant evolution of the human brain itself has kept the scientific community guessing.



The birth of technology changed the face of human evolution. Our obsession to communicate triggered the onset of technology, setting up an unprecedented platform in shaping the way we interacted.



While the industrial revolution cemented the place of hardware technology it also brought about a happy accouchement of software and programming forcing the industries to raise the ante.

Hardware technology has hit a new low in the recent past owing to decreased innovations. On the other hand, software and programming have reached its sweet spot allowing developers to corroborate its humongous applications and business fortunes. Smartphones, an amalgamation of hardware and software finesse, has been the magical wand of digital world.



Google has been a pioneer and a forerunner in the digital milieu. Its prowess as a ’Search Engine’ has invoked an interest to explore the vast applications of programming. Google has created an inevitable whirlpool in the digital space to harness the immense potential of start-ups that are striving to fine tune Artificial Learning (AI) and machine learning and hence it is on an acquiring spree. Facebook has joined the bandwagon and invested big time.



Technological up-gradation has been a major tool and a calculated risk for businesses to flourish. However customer service has played a vital role in deciding the life span of businesses. AI is a bold step towards this accomplishment.



Extensive research in hardware systems has taken a back seat with enterprise IT management being widely appreciated and adopted across all business sectors. Having sensed that AI and machine learning will be a game-changer, programmers around the globe are being lead to move in this direction.



Unlike machine learning, AI is still in its nascent stages and can be the savior to customer services like what E-commerce is to the online market. AI will have its cons similar to all revolutionary technologies that the world has seen till date. Programmers have a task cutout to recreate the human intelligence or even ape it. Human intervention has been an unavoidable obstacle in creating an efficient AI. Instead a more diligent approach to alleviate the problem has been adopted which is to coax the software to imitate the human thinking and that has tasted some success.



In the coming days AI will surely underplay the role of humans in customer service and in the process might create a very robust system in place. Some backlash from job seekers cannot be ruled out due to unpredictable global economy and job market. If successful, AI will be a reliable asset for business prospects.



The banking sector, security, online retailing to name a few have relied primarily on the current e-commerce platform but the intensive focus on AI and machine learning has given the e-commerce food for thought which otherwise will be shown the door.



Virtual world has fascinated biggies like Apple which has been betting big on the Augmented Reality (AR) while others like Samsung, Google and Facebook are pointing towards Virtual Reality (VR). Unfortunately, techno freaks are disappointed and not impressed with these.

As an array of business sectors around the globe wait with bated breath to adopt these technologies, it is too early to quantify their arrival since the sudden activity around these have been surrounded with skepticism.



Is an artificially intelligent humanoid robot ready to serve the human race in the offing....?

Let’s keep our fingers crossed!
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