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Aditya Shukla
Roll Number: 215119003      


           
Gender: Male
Master of Business Administration         

Date of Birth: 10/11/1992
National Institute of Technology

           
Email: shuaditya101192@gmail.com
Tiruchirappalli, India                                                    
Contact: +91-7389671051   

Educational Qualification:                                                                                                 
	Year
	Degree/Examination
	Institution/Board

	2019-2021
	MBA 
	National Institute of Technology, Tiruchirappalli

	2014-2017
	B.A – Economics
	TCL govt college, Janjgir, Bilaspur university

	2010
	Class XII
	Gyandeep convent Hr. sec. school, janjgir  chhattisgarh board of secondary education, raipur

	2008
	Class X
	Gyandeep convent Hr. sec. school,janjgir  chhattisgarh board of secondary education,              raipur


*5th Trimester     
Areas of Interest:                                                                                                                  
· Digital marketing
· Marketing strategy
· Marketing analytics
· Macro economics
Technical Skills/Certification:                                                                                                                                                                                                                                                       
· Certifications :                          Fundamentals of digital marketing (Google)  
·                                                    Marketing analytics (udemy)
·                                                   Google analytics (google academy)
· Software :                                Microsoft word, Microsoft excel, Microsoft powerpoint, 
Internship:                             Marketing research (IIM Raipur) 
Title of research:          Study of extent of influence from various determinants of shopping experience different aspects of consumer behavior in tier 3 and tier 4 cities
Roles and Responsibilities:       Research assistant To collect consumer data and analyze them to form relation between shopping experience and consumer behavior of mall shoppers.

Softwares:                                     Microsoft excel, Microsoft word, Spss

Findings:                                        It was found that the shoppers put more importance to Psychological factors like personal relation, assurity, reliability Above physical factors like Ambiance, Size, Open space.



