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oBJECTIVE

Pursuing a challenging role in a dynamic organization, where my skills and expertise of digital marketing are completely utilized in an extent where organization is developed and gradually growth in their industry. Proven record of different industry (Healthcare, Finance, Real Estate, Travel & Tourism, and Digital Marketing Agency) B2c startup companies and well established companies to achieve their goal of digital presence on search engines with quality leads and revenue generation. I am much interested in learning all sorts of Digital Analytics and enhancing the exposure in digital marketing field.
Summary

I am having a professional experience and proven record with over 10Years 9Months of experience in Search Engine Optimization (SEO), SMO, SEM (Search, Display, Youtube Videos, Remarketing), Google Ad words, Google Merchant Center, Bing Ad words, SMM (Face book Ads, Facebook Business Suite, Instagram Ads), Native Ads for Branding Awareness (Taboola, Outbrain, Colombia Online etc), Google Tag Manager, Google Data Studio and Google Analytics & Google search Console. I can organize work alone towards reaching goal, excellent team player, self-motivated, quick learner with good communication skills and trouble-shooting capabilities. I have experience in optimizing All kind of websites, CMS websites like store hippo, Word Press, Joomla, E-commerce store website etc. I have Basic knowledge on Tealium Tag Management System, Tableau and Hubspot.
Awards 

· Best Employee of The Year (2016) Appreciation Certificate from CallforloansTM (Bangalore).
· Achiever of The Year (2017-2018) Appreciation Certificate from Health Heal (Bangalore)
Certifications
· Google Analytics Individual Qualification Certification and Advanced Google Analytics Certification.
· Google Ads Search and Display Certification.
· Bing Ads Accredited Professional Certification.

· SEMrush Certifications: SEMrush Site Audit Exam, Technical SEO Exam, On-Page and Technical SEO Test, SEMrush SEO Toolkit Exam
Professional Experience
· Worked for August Ventures Private Limited, Bangalore as Assistant Manager – Digital Marketing from August 1st 2020 to August 1st 2022.
· Worked for Health Heal (Bangalore) as a SEO Analyst (SEO, SEM (Google Ads, Google Merchant Ads), SMO, SMM, Email Marketing Etc) from Jun 16th 2017 to July 28th 2020.
· Worked for Iplanmyself.com as a Freelance SEO and PPC Analyst from May’2017 to October 2017
· Worked for Callforloans (Bangalore) & 9crore.com as a Senior SEO Analyst (SEO, SEM(Google Ads), SMO, SMM(Facebook ads), Email Marketing Etc) from Jan 7th -2015 to Jan 31st 2017.

· Worked for SEOValley Solutions Private Limited (Bangalore) as a SEO Expert under the entity Info Marshal Software Solutions Pvt. Ltd., from February 25th-2014 to October 9th-2014.
· Worked for Myhappyjourney–Bangalore as a SEO Analyst from April19th-2012 To June19th-2013.

· Worked for Stanzoo Pages – Hyderabad as a SEO Executive from Mar2011 to Oct 2011.

· Worked for Organic Traffic IT Solutions – Hyderabad as a SEO Expert from Nov 2009 to Jan 2011.
Professional Qualification:
· Bachelor of Technology (B.Tech) In Electronics and Communication Engineering from JNTU University.
Work EXPERIENCE

Project 1:  

Project Name: August Ventures Private Limited 
Company Name: www.august.in (Real Estate & Construction Company)

Designation: Assistant Manager – Digital Marketing (Only person handling Digital Marketing
End to End Paid Activities, SEO, SMM Etc)
Reporting to: Managing Director

Team Size: 1 
ROI:  From past 2 years there were no sales after I joined the company, Generated Rs.35Crore 71 Lakhs 50 Thousand Revenue and all inventory sold off within span of 24 Months through Digital Marketing Work (online website leads generation and property location visits).
19 Apartments Sold OFF (Sale Conversions) – Inventory (19No’s) -
3Bhk Luxury Apartments: 6 No’s (All 3 Bhk Sold Off).
4Bhk Apartments: 11 No’s (All 4 Bhk Sold Off).
5Bhk Apartment: 2 No’s (All 5 Bhk Sold Off)
Handling Budget:  Google Ads – Rs.4 to 5 Lakhs/Month

                                      Native Ads – Rs.50K/ Month

                                      Social Media Ads: Rs.30K to Rs.50K/Month

Roles and Responsibilities:

· Here I take care of End to End companies paid digital marketing activities i.e., SEM (Search, Display, Remarketing, Youtube Ads), SMO, SMM (Facebook Ads, Instagram Ads), SEO, Email Marketing, Website Management (Word Press), Google & Bing Analytics, Google Webmaster Tools, Google Tag Manager etc.
· Collecting the requirement from Director for Promotional Content and fulfill the requirements within time. Reporting to MD every week on budget spend and paid campaigns performance.
·  Analyze the old Google ads account, existing settings and suggested the changes need to be taken for restarting the ad campaigns with new setup.

· Setting up Google Ads Account and Writing attractive, creative ad copies for creating new Search, Display campaigns to promote companies products.
· Testing the campaign landing pages for better performance and suggesting the page changes before using for ads.
· Conducting keyword research and collecting the suitable list of keywords for paid campaigns to target. Targeting locations: India, US, UAE, Singapore, UK etc. 
· Running PPC campaigns to generate leads, ROI and performs daily account management of PPC campaigns to maintain allotted daily/weekly/monthly budget.
· I am also running B2B campaigns for commercial property for lease services like commercial space/office space for lease.
· Testing campaigns, analyzing key metrics, and identifying opportunities to increase campaign performance.
· Run A/B and multivariate testing, and collect and analyze data while identifying trends and insights. Provide oversight, manage, and be able to generate weekly and monthly client reporting for all major metrics, goals tracking, revenue tracking, and other paid search initiatives.
· Integrating Google & Bing Analytics and conversion tracking on website.

· Monitor and administer web analytics dashboards, reports and key reporting tools, and point out key areas of importance in accordance.

· Manage campaign expenses, staying on budget, estimating and reconciling discrepancies.
· Creating a monthly report which contain leads generated, No. of walk-ins to Property and Board Calls Enquires via Paid campaigns.

· Coordinating with Marketing & Sales Team on Leads conversion, segregating customers who are interested to purchase the property. Collecting feedback on generated leads every day to concentrate on targeted customers and quality audiences.

· Reduced the Bounce Rate from 100% to 73% within 6 months and 73% to 6% and 0.87% per day Bounce rate within 1 Year.
Native Ads (Pan India):

· Creating Native ad campaigns for company products on Colombia Online, Taboola Portals for brand awareness and generate leads. Writing attractive ads to engage customers.
· Integrating website Pixels to track conversions on Taboola, Outbrain, Colombia online. Stay on allotted budget.

· Coordinating with graphic designer for Banners design and suggesting the ideas.
· Integrating traffic codes on website or campaign pages for tracking traffic/goals.
· Daily monitoring the performance of Native Ads and cross verifying the generated traffic with Google Analytics is genuine or spam.

SEO: Website Audit, Website Suggestions, On Page and Off Page Activities, Google Search Console, Content optimization, keyword insertions etc.

· Reviewing and analyzing company website for areas that can be improved and optimized.
· Coordinating with third party developers to make sure the website changes are done on given time.
· Optimizing Landing Pages with keyword insertions and interlinking to other pages. 

· Testing the website performance via Google Light House Tool and sending the suggestions to web developer.

· Suggested changes to web developers to make website seo friendly and mobile friendly.
· Research SEO keywords to use throughout the company's website for every page.
· Handling word press website and updating the website changes, content updating as per the seo guidelines.
· Updating & Deploying Tags, Triggers and Variables on Google tag Manager to track the user interaction through form, urls, button clicks, enhanced ecommerce and debugging the tags which are fired on website.

· Reports which carry are Tracking Page views, Button Clicks and form submissions via Google Analytics.

· Working with web developers to properly implement technical SEO best practices

· Creating customized website performance reports & campaign and traffic generation reports for presentation.

· Updating content from old website to new website, images for whole website via admin panel. Writing SEO tags for all pages and deploying on website.
· Running Email Marketing to subscribed users using Mail Rail and Zoho Campaigns.

· Running and reviewing campaigns on Facebook and Instagram to generate leads.
· Publishing and promoting videos on Youtube to drive brand awareness.
Project 2:  

Company Name: www.healthheal.in (E-commerce Products and Home Health Care Service Based Company)

Designation: SEO Analyst 
(SEO, SMO, SEM, Google & Bing Analytics, Google Tag Manager, Google & Bing Ad words, Google Shopping (Merchant) Ads & Facebook Ads).

Team Member: 1 

Weekly and Monthly Reporting to Chief Technical Officer (CTO).

Website Pages: 1200 which includes Services, Rental and Sale Products.

Roles and Responsibilities:
· I am the one who take care of All SEO,SMO, SEM and Website Updating Activities like content uploading, pages creation, promotional banner creations, new product prices, product images, website front view changes, handling third party ecommerce admin panel (storehippo.com), and solving errors.
· Conducting an SEO Audit for the whole website and listing out all the positive, negatives.

· Creating PPT for strategies for SEO Audit, SEO, SEM, SMO Roadmap to achieve Rankings/traffic for new website and presenting to Directors, Vice President and CTO.

· Giving suggestions to web developer what all the changes have to be taken to make the website into SEO friendly.
· Firstly checking the navigation links are correctly linked or not. Validating the enquiry forms with Test details and confirming enquiry is coming to our assigned Email id or any other emails and confirmation mail is going to customer or not. If else yes removing the testing Email id and updating with working Email id. 
· Cross verifying the content published in website is unique or duplicate. If any notice of duplicate or copied content, noting down and changing the content by the help of content helpers. 

· I myself create and update the customer engagement product content for product pages and optimizing the pages with unique pattern of contents. 

· Writing Page Title, Description, Keywords, H1, H2, H3, interlinking, alt tags, and updating on e-commerce panel.

· Keyword mapping to individual pages, once keywords research is done for all pages using Google keyword tool, uber sugget.org, word tracker etc.
· Checking all the pages are loading properly or not and doing testing.
· Taking care of END to END SEO for whole website and optimizing as per search engines guidelines (Google).

· Initiating each and every SEO activities mentioned below column (SEO-ON Page & OFF Page) to ensure good rankings and traffic for Website.

· Collecting the main product based keywords from Company to show that keywords in 1st Page of rankings.
· Submitting website to all search engines through Webmaster tools and showing improvement in rankings every month.
· Creating accounts in Analytics and webmaster tools for both Google, Bing. Deployment of Tags such as Analytics, Google Tag manager for indexing whole website to search engines and to track the reports.

· Integration of GA and GTM for Website and Creating goal and events to track user interaction.

· Maintaining web analytics and to check day to day traffic and how many users are visiting website.

· Reporting to CTO every month by showing difference in rankings as they requested. Sending every month keyword ranking report mentioning all information like Global and local rankings.

· Increasing company online and digital presence by involving in website changes from time to time generating more traffic and reducing bounce rate. 

· Competitor research analysis, keyword analysis and creating online marketing strategies.
· Generating Leads and revenue generation through SEO, SEM, Email Marketing, SMS Campaigns and SMM.
· Making little changes on websites as per company requirement like uploading Images, titles etc.
· Running Google and Bing Ad words, Google Shopping Ads, Facebook ads to generate more leads and business. Tracking every day report of leads generated through PPC.
· Setting up Google Ads Account and Writing attractive, creative ad copies for creating new Search, Display campaigns to promote companies products.

· Testing the campaign landing pages for better performance and suggesting the page changes before using for ads.

· Conducting keyword research and collecting the suitable list of keywords for paid campaigns to target. Targeting locations: India, US, UAE, Singapore, UK etc. 
· Running PPC campaigns to generate leads, ROI and performs daily account management of PPC campaigns to maintain allotted daily/weekly/monthly budget.
· Testing campaigns, analyzing key metrics, and identifying opportunities to increase campaign performance.
· Run A/B and multivariate testing, and collect and analyze data while identifying trends and insights. Provide oversight, manage, and be able to generate weekly and monthly client reporting for all major metrics, goals tracking, revenue tracking, and other paid search initiatives.
· Running Promotional and Festival EMAIL Campaigns to generate leads.
· Responsible for running email campaigns, SEO, Keyword Research, SEM, Social Media marketing.

· Taking care of website queries and maintaining website requirements.

· Solving website issues and communication with E-commerce platform people to clear the errors.

· Creating Code for Star Rating Schema (schema.org) for Products, Services and deploying on website.

· Once received a theme for Blog Post, I write content for blog and improvise it.

· Firing Google & Bing Analytics Java Script Code and Google Tag Manager Codes on website.

· Debugging Google Tag Manager Tags via Google Tag Assistant and deploying versions of Google Analytic Tags.

· Communicating with Clinical Vice President for Blog and Website content.

· Activating SSL Certificates using admin panel and adding domains at domain settings.

· Creating New Google & Bing Business Account, Map Location for Company Website Branches and handling Google My Business Branch Accounts, Bing Places. Promoting the service offers, products offers and festival banners on All Google Business & Bing Places.

· Coordinating with Sales Team to initiate for New Customer Google & Bing Reviews.

· Creating customized website performance reports & campaign reports for presentation via Google Data Studio.

· Measuring website KPI’s and implementing best practices to improve the website digital performance.  

· Techniques Used: White Hat SEO Techniques 

· Optimization Process: SEO On Page Optimization & Off Page Optimization

· Creating Star Ratings Schemas for all products, deploying on Health Heal Website via store hippo panel and validating using Google structured data tool. Ratings are reflecting on google searches. 

· Ex: 

[image: image1.png]Philips Respironics Auto BiPAP Machine - Home Health Care India
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Feokkkok Rating: 5 -5 reviews
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Project 3:  
Project Name: Health Heal New Website Design & SEO Friendly Website

Company Name: www.healthheal.in (E-commerce and Home Health Care Service Based Company)

Designation: SEO Analyst 

Team Size: 4

My Roles and Responsibilities:
· Firstly Starting with UI design wire frame suggestions for UI Designer as per SEO Guidelines and Standards. Briefing about navigations from Home Page to Internal Pages, Header options, footer navigations and page wise suggestion such as page banner, side navigations, book service options etc.

· Once UI design is approved from CTO, giving brief explanation to web developer and teaching web developer about SEO url structures, url navigations, url parameters, coding suggestions, backend admin panel suggestions to carry Page creation options like Title, H1 tag, Slug, H2 Tag. page banner, image alt name, description, SEO title, seo description, seo keywords, canonical url and og tags.
· Updating content from old website to new website, images for whole website via admin panel. Writing SEO tags for all pages and deploying on website.

· Wrote content for some pages like locations, book services, products, rentals, sale and deployed on website once approved.
· Once website is ready, conducting SEO Audit to improve the performance of website and Testing both mobile, desktop Website versions to find errors, issues and noted on Trello. Explaining Web developer to clear errors on website.

· Fixing urls structure, www or non-www redirections, removing url parameters i.e. index.php from all pages by using htaccess.

· Optimizing Landing Pages with keyword insertions and interlinking to other pages. 

· Testing the website performance via Google Light House Tool and sending the suggestions to web developer.

· Conducting new website validation test via w3c validation website and preparing report to solve the errors.

· Listing the errors on Trello and assigning to Web Developer to resolve the errors. 
· Website is audited to find errors, broken links, on page optimization issues by using Screaming Frog Tool, Xenu Links.

· Once clearing all the errors of website, it is submitted to search engines like Google, Bing. Following with same like Project 2 responsibilities.

· Updating & Deploying Tags, Triggers and Variables on Google tag Manager to track the user interaction through form, urls, button clicks, enhanced ecommerce and debugging the tags which are fired on website.

· Reports which carry are Tracking Page views, Button Clicks and form submissions via Google Analytics.

· Working with web developers to properly implement technical SEO best practices

· Creating customized website performance reports & campaign and traffic generation reports for presentation via Google Data Studio.

Search Engine Optimization (SEO):

On Page Optimization:

· Keyword Research And Analysis

· Initial Traffic Analysis

· Checking Navigation Structure 
· Page Title and Keywords Optimization

· XML Site Map Building

· Set up Robot.txt and .htaccess 
· Follow up of Listing

· Online Competitor Analysis

· Google And Bing Web Master Tools

· Google Analytics, Bing Analytics.
· RSS Feed Creation

· Making SEO Friendly Url Structure
· Writing SEO Friendly Meta Description

· Image Tag Optimization

· Alt Tag on Images
· Internal link optimization
· Google My Business & Bing Places

· Redirecting Old Urls to New Urls at Server Stage.

Off Page Optimization:

· Link Building

· Basic Search Engine Submissions (Google, Yahoo, Bing Etc).

· Local Search Engine Submissions (Google Local, Yahoo Local, Bing Local Etc).

· Article Submissions (if content provided by company).
· Blog Commenting

· Directory Submissions

· Working on Press Releases (if content provided by company).
· Creating and working on word press blogs (if content provided by company).
· Social Bookmarks

· Web 2.0 Profiles Creation

· Blog Posting (if content provided by company).
· Document  and Image Sharing

· Local Classifieds.
· Business Profile Creations

· Google and Bing Local Listing Creation.
· Building Niche and high page rank Links.
· Video Submissions.
· Research and analyze competitor links.
· Social Networking Sites.

SEM (Search Engine Marketing):
Google Adwords, Google Products Ads & Bing Ad words: 

· Researching the keywords using keyword tool which can generate more leads with less cost and collect all the important keywords then submit to company.
· After getting approval of keywords, I will initiate an ad campaign in Google and Bing ad words by creating ad group, writing effective ads to attract customers and setting targeted city.
· Creating Google Remarketing account setup.
· Send for approval of Ads, if ads are good, i will initiate a payment using company’s card and start running campaign based on company requirement.

·  Keep tracking the ads, how it performing and initiate the changes if any required for running campaign.
· Tracking website performance through analytics and webmaster.
· Tracking leads generated through ad words conversion and Analytics events.
· Checking Campaign ROI and managing full campaigns till the promotions end.

· Updating Products and Running Google shopping Campaigns using Google Merchant Account.

· Running Google and Bing Ads for Rentals, Sale and Services.
· Bidding the CPC for all the keywords.

· Running Display Ads whenever company need to promote.
· I have handled up to 5lakhs Budget per month which includes Google Search Ads, Google Merchant Ads, Bing Ads, Occasional Display Ads and Face book Ads. 
· Creating End of the month performance reports and checking leads flow via Ads.

· Optimizing and implementing large scale campaigns with different ad copies for service/products to generate genuine leads.
· Landing page optimization for campaigns and A/B testing of page designs to maximize conversions.
· Planning, executing social media campaigns and explaining requirement to graphic designer for creating images.

· Running different social media campaigns on Facebook and keep analyzing the campaigns to navigate customers to landingpages.
Email Marketing:

· Sending company templates and landing pages to customers through emails using Juvlon Email Software and Send Blaster Software.
· Generating leads through Email marketing by sending emails to customers and other data base email ids.

· Email templates are provided by Company and creating templates from free versions in software panel.

· Executing email campaign whenever company wants to promote their service or product. Some times to wish their existing customers on festivals or birthdays etc.

Social Media Optimization (SMO):

· Creating professional company pages on Facebook, Twitter and Google Plus, Linked In, PInterest, VK etc. for organizations and working on it.
· If necessary running FACEBOOK Paid Ads to generate leads and likes to the page.
· Day to day product updating and offer promotions on all social networking sites.

· Have an idea about paid ads promotions for social media websites.

· Monitoring the social media page every day.

· Used Free version of Hootsuite Tool to manage smo activities.

 SEO Tools Used:

· Send Blaster, Zoho Email Campaigns, Screaming Frog, Xenu Links, forum post robot, SEO Spy Glass, Free SEO Tools (ahrefs, SEM Rush, SEO Moz and alexa.com etc.), Keyword research tools, and website speed testing tools.
Professional Qualification:
	Primary skills
	SEO On-Page &  Off-Page optimization, SMO, Google And Bing Ad words, Google & Bing analytics, Google Tag Manager, Webmaster tools, Google Data Studio, Screaming Frog, Xenu Links tools, Lighthouse etc.

	Secondary skills And Languages
	Basic (Html, CSS, Dreamweaver, Photoshop), Basic Web designing, Sales force CRM, SMS Marketing, Taking Data Base from Naukri and Monster, Basic SQL Server Database Management, Hosting Website Knowledge, Website Management.

	Trained skills
	SEO & SMO, Email Marketing, Google and Bing Ad words, Facebook Ads, Google & Bing analytics, Google Tag Manager, Webmaster tools, Google Data Studio, Screaming Frog, Xenu Links tools, SEM Rush, Hootsuite, SEO Quake etc.

	Technical skills 
	OS: Windows 95,98,XP,2003, Microsoft Outlook, Microsoft Excel, 


Personal Skills:
· Adaptable to any environment.
· Confident and self-motivation.
· Smart And Hard working.
· Plan towards success.
· Error fixing capability.

· Timelines and Result Oriented.

· Quick Learner.

Declaration:

I hereby declare that the above mentioned details are true to the best of my knowledge and shall be dedicated to the service if an opportunity given. 
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