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OBJECTIVE AND MISSION

Valuably contributing towards and accomplishment of Organization’s Visions & Goals to enrich its Growth by Efficient & Effective hard work, Growth mind-set and Actively contributing quality Innovative Ideas, to achieve Success for All with Self-Realization.
PROFILE SUMMARY
Product Management – CX – UX – Product Owner – Business Analyst – Techno Functional – CRM – Salesforce
· Around 11 years of Techno-Functional experience encompassing a wide range of skill set, Roles and Industry Domain Verticals in Sales & Consulting, focusing extensively on Digital Transformation CRM Salesforce.

· Credible and effective C-Level Trusted Advisor and Coach, influencing conversations especially around Increasing Sales, Marketing and Service Agility, Operational Excellence (Productivity  =  Efficiency  x  Effectiveness), Digital Adoption and Simplicity at a faster Time to Value across the Enterprise with Change Management (Cultural, Technical or Business) having ability to Drive, Facilitate difficult discussions and adept at handling objections.

· Balance Solution (Desirability Feasibility Viability), Design Thinking Mindset, Compliance, Business Process and Objectives in alliance with Customer Experience (CX) User Experience (UX) fundamentals around Embracing Customer Empathy, Consumer moments of Truth, promoting Loyalty, Customer Hopes/Wants/Needs, Clear Promises and Cultivating Relationships.

· Customer User facing role to guide our most Strategic Customers and prospects on their Digital Transformation journeys as they respond to the Challenges and Opportunities of the 4th Industrial Revolution. Working along-side the Global Cross Functional Teams, help customers translate their Business Strategy into a Vision and Roadmap to deliver realizable valuable Business Outcomes. Create a broad Vision, as well as define a Strategy and Roadmap for their Adoption of Salesforce.

· Values: Accomplishment (Succeed in reaching Goals), Harmony (Oneness, Alignment), Competence (Do things Well, Consistent, Self-Improvement), Compassion (Empathic, Love to Support & Mentor)
· Specialties: Product Management, Digital Transformation, Strategic Leadership, Business Planning, Consulting Leadership, Practice, Capability Development.
· Product and Business Management Alignment with - Strategic bend - Attention to Details - Ninja Execution - Ruthless Prioritization - People Management - Team work - Thought Clarity & Clear Communication - Product Management, UX/UI design, - Product Marketing and Growth, - Business planning, AOP, strategy, - Business Alliance/Partnerships,- Product Lifecycle Management, - Editorial Direction. Key mantra: Plan-Collaborate-Execute-Measure-Improve

· Navigate customer organizational structures to identify and build Relationships with executives and stakeholders who define the company's strategic objectives to drive Business Value and Engagements for clients or stakeholders. 

· Ability to quickly grasp and distinctly explain Business and Technology concepts in challenging environments or assignments in the area of Product Management, Product Owner, Business Analysis and Solution Consulting.
· Drive the Requirements (Gather, Understand and Define) process that accurately reflects business needs which includes: risk and impact analyses, “as is” and “to be” process documentation workflows, agnostic of a specific technical solution.
· Define Document and Simplify Business Requirement Flows, Value Stream mapping, User Journeys, Models, Milestones, Themes, Features, Epics, User Stories and communicating Objectives.
· Define or translate business needs into User Story (Wireframes, Mock-ups, Draft, Acceptance Criteria, Done, Accept, Sign Off) providing inputs clarifications as necessary or assist team with their story estimates, sprint-loading, story sequencing and support Just In Time (JIT) Story Elaboration with continuous on-going Feedbacks.
· Extensive contribution to detailed Functional, Non-Functional Requirements, Business Requirement Documents, Requirement Matrix as well as the User Experience  with User-centric Design methodology focusing on Goal Definition, Design exploration, and Idea refinement. Identifying gaps between current state and client/market needs.
· Always Solutions Oriented, valuing human contact and collaborate globally to provide user with the best possible user experience every single day.
· Facilitated and Lead Sprint Planning, Grooming Sessions , Backlog Grooming with managing User Stories, Defects etc.
· Proactively Continuously Review or Re-prioritize Backlog or Increment Planning with Program Backlog Refinement. Enable Trainings, Documentation (relevant or help) for users.
· Plan for the Current Future Sprints with clear measurable vision with on-going analysis of specific business processes

· Drive, facilitate and overlook User Acceptance, Business or Functional Testing within the different QA UAT environments along with test plans / cases with cross-functional stakeholders

· Strong knowledge of Salesforce Products and Platform features, capabilities, best practices and use.
· Quote to Cash Q2C CPQ processes functionalities: Configuration, Pricing, Quoting, Contract (Creation Negotiation Execution), Order Fulfilment, Billing Taxes and Invoices, Payments, Revenue Management, Renewals, Reporting
· Worked on RFPs and most of all Customers satisfaction, which included deliveries on time, Work Ethics including convincing as well as explanatory traits.

· Extensive experience with analysis, design, customizations and implementation of applications and working experience in SDLC & Agile environments and Scrum Methodologies.

· Enthusiastic and Adaptive to new technologies with Strong Technical, Analytical and Problem Solving skills.

· Expertise in the Requirement Analysis and Modelling, Designing and Estimation of various Enterprise Apps.

· Proactive with curiosity to provide Actionable Intelligence related to Execution, Performance and Best Practices.
· Proficiency at various levels of application development such as requirement analysis, design, system, Unit and integration testing, implementation and documentation.

· Functionalities including: Root Cause Analysis, Continuous Business Process Improvement, Six Sigma, Lean Design, Solution Documentation,  Technical Monitoring & Administration, Change Request Management etc.

· Worked closely with Business Users to enable business processes using CRM and documented the requirements and prepared of flow and design charts
· Initiate and explore alternate Approaches to solve Business Problems and analyze impact of Technology choices in competitive environment and industry. Balances Value propositions for competing stakeholders

· Knowledge of technologies in the market to help make buy vs. build recommendations, scope MVPs, and to drive market timing decision. Expert in breaking down and documenting problem statements with estimating efforts.

· Involved in Salesforce Application Setup App Customizations to match the functional needs of the organization. Skilled in negotiation to align stakeholders and communicate a single synthesized perspective to the Team.

· Acumen and usability around Rally, JIRA, Azure DevOps, Miro Whiteboard, Confluence, Adobe Acrobat, , Aha , SFDX, Dev Ops, CI/CD, BOX and Microsoft Office Suite Applications – Word, PowerPoint, Excel, Outlook, OneNote, Visio, InfoPath, Project, One Drive.
WORK EXPERIENCE AND ASSOCIATIONS

· Healthcare Industry – Innovation R&D (2020 to present)
         Role: Product Management
· General Electric (2016 to 2019)
         Role: Senior Product Manager – Product Management
· Capgemini – Morgan Stanley (January 2015 to July 2016)
         Role: Senior Business Consultant
· Accenture (October 2011 to January 2015)
         Role: Business Technology Analyst
· Shilpi Computers SCL (November 2009 to September 2011)
         Role: Business Technology Analyst
PROGRAMS AND ENGAGEMENTS

· General Electric – CRM Commercial – Sales, Community, Marketing and Service (from August 2016): Overall Product Management of the end to end Global CRM for Healthcare and Life Sciences from Mapping the Business Value to Technical Flows, Value Propositions, Charter, Fit Gap Analysis, Scoping, Feasibility etc.
· Revamped whole User Experience in Global CRM (135,000+ Users around World) on Next Generation Lightning UX with Embedded Analytics, Event Monitoring and Real Time Actionable Insights. Driven parallel Initiatives and Programs Engagements like Simplification; reducing Technical Debt and improving Accessibility and Performance revisiting the as-is Business and Functional Processes improving Adoption 54%+ up to 90%+
· Reporting to Global CIO, helped shape the future of frictionless seamless engaging CRM Platform by owning the entire internal Product Roadmap Strategy Lifecycle from conception Vision to Delivery (Inc. continuous improvement with measurable KPIs) for a subset of CRM and collaboration products.
· Automation Lead Opportunity Management, Mobile Sales Productivity – Vision-E Scan & Embedded Analytics

· Voice Driven Sales Apps – Tact.ai & Strategic Account Management – Wing2Wing 360˚ View
· Commercial Effectiveness, Sales Planning, Collaborative Forecasting, Inspiring and Driving Change in Teams
· Mobile Sales Productivity, Variable Compensation, Training Coaching Digital Adoption Solutions, WalkMe
· Quote to Cash Q2C, CPQ, Billing (Usage based) Suites Inc. Apttus, frictionless Enterprise Level Guided Selling, Deal Guidance, Price Optimization Management B2B B2C, Recurring Revenue Management, Subscription Billing (Renewals Upsells Cross sells) visioning Enterprise Monetization Platforms Mobile Centric Thinking
· Partner Relationship Management (PRM) & Digital Content Management Systems – Zinc & Salesforce CMS
· AppExchange Apps + Integrations: Apttus BOX Marketo Allocadia Lightning for Outlook Conga  DocuSign MapAnything Altify RingLead MailChimp Admin Productivity Labs Apps Adoption Field Trip Cloudingo 
· Release Strategy, Readiness and Impact  – Salesforce.com and other Internal and External Partner Vendors
· Coordinate and lead impactful high-priority initiatives across numerous Global Functional Teams and Stakeholders.
· Identify Target Group, Goals, Needs, Values, Key Features and Author User Stories, Product Specifications, Prototypes, Product documentation, other resources for successful production launch with customers and partners.
· Pitching, Scoping, Analysis, Design, Estimating, Configurations of Applications in rigorous Agile environments.
· Cover aspects of the program engagement for the product development team - Planning, Scope, External Vendor Relationships, Communications, Resources, Change, Risks, Issues, Quality Control.
· Curate Product Backlog and Roadmap continuously. Plan Prioritize work items with conviction and set expectations appropriately. Proactively predict and minimize potential complex issues before they arise.
· Engage with members of Sales and Marketing to handle requests from both prospects and customers. Identify and build out internal process improvements to enable more efficient operation.
· Driving the long term Vision, Priorities and Requirements for an area or platform and align with key initiatives, cross functional goals. Ensure and convey Vision and Goals clearly in beginning to stakeholders.

· Drive requirements gathering, translate product roadmap and complex programs into detailed requirements in partnership with other stakeholders balancing trade-offs between schedule and requirements for delivering innovative solutions for customers.

· Prioritization and Scope to maximize engineering development investment, with an eye to customer-facing product priorities as well as future platform investment. Lead the Backlog Grooming to decompose stories with enabling Estimation.

· Sound understanding building for scale and the vision that re-usable services in platform will enable to derive new products with a much shorter time to market.

· Create User Stories with end-to-end clearly defined acceptance criteria and clarify requirements when required.

· Ensure requirements include Performance, Scalability and Automation target perspectives.

· Worked closely with various engineering QA teams to deliver with quick time-to-market and optimal resources.

· Ensure requirements follow required information security policies to protect personally identifiable information and company assets. Contribute and actively participate scrum meetings including stand-ups, review, retrospectives, and Demos, Wireframes as needed. Hiring, nurturing, coaching and guide develop team members to Innovate.
· Inspect the Progress at the end of every build/release and measure and weigh in the impact vs value against KPIs.
· Morgan Stanley – CRM Cross Sell – Sales, Community – (January 2015 to July 2016):
Empowered and Transformed CRM Platform with Cross Sell enabling Business unit verticals to increase visibility, better management of Global Accounts and Opportunities, Licensing and tracking to closure, reducing operational costs and efforts, increasing revenues and balancing Profit sharing.
· As Product Owner, manage initiative and deliver transformation via multi-disciplinary, highly skilled global teams.

· Adept and delivered complex digital features, breaking down barriers for team and planning at a higher level and getting into the detail to make things happen when needed.

· Worked to define the Roadmap for Leadership vision and translate into User Stories with Prioritzed Value Mapping.

· Matrix-managed multidisciplinary, ensure all product items are built to an appropriate level of quality for the stage (alpha/beta/production)

· Influence internal environment using Product life-cycle, Agile methodologies, learning & iterating frequently, core to decisions that build high performing teams.

· Continuous research on industry standards and best practices, actively participating in the internal community, sharing and re-applying skills and knowledge. Worked with multiple, cross functional teams, in-house and remote, domestically and international. Able to build strong interpersonal relationships with engineering team, leadership, senior management, and internal and external stakeholders.

· Sutter Health – CRM Healthcare – Service, Community – (November 2013 to January 2015):
Sutter Health initiated a local CRM Solution to support its field office based physicians, doctors and staff, where they were able to plan, interact, manage work more efficiently thereby increasing customer satisfaction and increasing efficiency and reducing organizational costs.
· Reporting, Team Management, User stories, Data extraction & Analysis, Root cause Analysis

· Analysis, Design, Configuration, Estimation for future phases and Implementation in Agile environment
· Helped define Business Processes and help implement Formulas, Validation rules to maintain the quality of the data along with Page layouts, Custom tabs, Roles etc. Consulting and helped implementation of Custom Objects, Custom Apps, Page Layouts Tabs, Validation Rules along with Entitlement, Processes and Milestones. Worked independently, with distributed teams and onsite team setting to deliver results.
· Configured, Implemented and Maintained user security permissions in compliance with organizational needs. Security and Sharing rules for different users at different levels of organization by various profiles and configured the permissions based on the organizational hierarchy and requirements

· Setup, Configuration, Customization, Data Migration and deployment of applications to Force.com platform, designing Custom Formula Fields, Field Dependencies, Validation Rules, Work Flows, Visual Work Flows and Approval Processes for automated alerts, field updates, and Email generation according to application requirements, Creating Roles, Profiles, Reports, Dashboards, Email Services, Page Layouts, Workflow Alerts and Actions, Roles, profiles, queues, groups, list views, data security and related data migration

· Worked in Onshore-offshore model for clients based out of US and dealing with Client and Business users

· Worked on salesforce.com sandbox environments, refresh and post activities, data migration using Data Loader and also Managed and Unmanaged packages

· Accenture – manageMysales MMS Internal – Sales, Microsoft Platform – (December 2012 to October 2013):
manageMysales, the internal CRM Tool with respect to manageMyengagements from CIO built entirely on Salesforce.com from existing .NET platform and performed as Functional Excellence and Quality Analyst for the independent Core Salesforce Team
· Working as Business Technology Analyst delivering on Work Products, analysing Enterprise App Systems.
· User Stories, Business Requirement Analysis, Root Cause Analysis, Business Requirement Mapping, Estimation for future phases, System Integration, User Testing, Reporting, Team Management, Data extraction, Group Reviews, Technical Monitoring, Interface Monitoring Solution, Documentation, Change Request management.

· Declarative Point Click Configuration adaptation capabilities:

· Setup (Objects, Fields, Relationships, Page Layouts, Views, Leads, Campaigns, Opportunities, Contacts, Accounts, Quotes)

· Security & Sharing (Users, Queues, Groups, Profiles, Permission Sets, Roles, Sharing Rules)

· Automation (Validation Rules, Workflows, Approval processes, Process Builder, Flows, Automated Alerts, Email Templates)

· Data Management (Dashboards, Reports, Data Loader, Import Wizard, Data Integrity, De-duping, Cleanup)

· Integration (data integration process with other enterprise applications)

· Change Management (Requests, Enhancements, Processes, CABs, OpMechs)

· Release Management (Sandboxes, Deployment Practices Evaluation Scope Priorities Readiness, Change Sets, Eclipse)

· Worked on Agile and Waterfall models of SDLC. Onshore-offshore model for Global Clients and Business users.

· Identifying critical issues and maintaining documents along with Root Cause Analysis Ability to work independently, with distributed teams and onsite team setting to deliver results. Excellent communication and inter-personal skills accustomed to working in both large and diversified team environments.
· Stanford Hospitals Clinics (SHC), California – Service, Community – (October 2011 to November 2012):
SHC wanted to provide innovative, integrated solutions and services that set us apart as the leading application software and services provider to the financial services and healthcare industries.  The project scope involve  Support and enhancements over 12 months, to implement some automated process and new user interface by Configurations or Customizations.
· Client interaction and understand business requirement and provide an appropriate solution.

· Handling Team, Support and Enhancement work items with Key Work Items Performed.
· Case Record type functionality: This page was working on many permutations and combinations of search criteria.

· Web-to-Case engagement: Worked on web-to-case engagement to identify whether case created is web case and then analyse the case description and aligned the case to corresponding account and contact records depending upon the case description.

· Generated custom reports on the basis of customer requirement as Visual force page and send report to Logged in user with generated report as PDF attachment by email.

· Consulted and helped with an application, in which a CSV file records can be uploaded in Salesforce. In CSV, we need to specify the Header row as name of salesforce object fields, and when we upload the CSV with selected object from picklist, it will automatically pick the field from CSV header, find the matching field in salesforce and will upload it in to salesforce with the valid error handling.

· Digital Products – Stocks & Commodities Trading – Customer Portal / Community – (Feb 2010 to Sep 2011):
Organization wanted to interact with its customers and third party, capture information, customize, enhance functionality and automate its business processes in the areas of Customer Service and Support through a flexible, scalable and rapidly deployable solution and to increase the productivity of its Service and Support teams as well as provide them with a 360° view of its customers and contributors, implementing a solution to support its field and office based sales staff.
· Involved in Analysis, Scoping and Application Setup customization activities to match and convert the functional requirements of the organization into technical details.

· Enabled Customer Portal and Publishing, Managing articles and Solution on customer portal knowledge base.

· Consulted and helped in Implementation, configurations, modifications, customization and personalization of Salesforce.com Customer Portal to fit environment's specific needs.

· Worked on various Standard features and Objects Accounts, Contacts, Reports and Dashboards. Provided support on day to day basis. Designed and Configuration to the production environment.

· Consulted with Custom Objects, Formula Fields, Cross Object Formulas, Roll up summary fields, Validation rules, Dependent Picklists, and complex Page Layouts. Helped with complex Workflows and Approval processes. Maintain Validation and Workflow Rules. Implemented Data segregation through Record Types and Field level security.

· Used Data Loader for insert, update, and bulk import or export of data from Salesforce.com subjects. Used it to read, extract and load data from comma separated values (CSV) files.
· Digital Products – Stocks & Commodities Trading – cApexWEB Real Time Office – (November 2009 to Jan 2010):
Consulted in Internet based Real Time application BackOffice Solutions for all Stock and Finance Market Segments Like Capital, Derivative, Commodity, Currency, Spot, Depository (NSDL), Depository(CDSL).
· By Single Login, the clients, Business Associates, Regional Managers can access any segments smoothly to one’s back Office Webserver by using tightly Connection of Live Database.
· Front End: J2EE; Back End: Oracle Database 10g; Connectivity: JDBC-ODBC
· Description: Addition of Industrial Standard file formats like PDF, MS-Word, Excel, XML, CSV etc. to Reports generated by different Users.
RECOGNITIONS, APPRECIATIONS AND ACHIEVEMENTS

· Accredited Einstein Analytics – Tableau CRM Champion from Salesforce.com
· Philips Behavior Award – Chief Global Business Head, Philips Innovation R&D (Yearly)

· Impact Awards (2) – Global CIO and VP, General Electric (Yearly)

· Above & Beyond Awards (27) – Leadership, Stakeholders, Teams around the Globe for: Learn & Adapt to Win; Empower and Inspire Each Other; Deliver Results in an uncertain World, General Electric (Quarterly)

· Innovation Award – Digital Transformation – Innovista – India Leadership, Morgan Stanley (Yearly)

· Customer Delight and Rising Star Awards – Business Unit & Account Vertical Head, Capgemini (Quarterly)

· Ace Award (DU) & Pinnacle Award (Internal Product Engagement) + Client Appreciations – Leadership & HR, Accenture

· Appreciated for organizing various events at Organization, College and School levels with Active participation.

· Recognized multiple times for organizing Blood Donation Events Camps and other activities with Active participation.
CONTINUOUS LEARNING, TRAININGS AND CERTIFICATIONS

· Product Manager CPM & Certified Innovation Leader CIL – AIPMM – Course
· SAFe Product Owner / Product Manager 5.0 – Scaled Agile
· Certification of Competency in Business Analysis CCBA from International Institute of Business Analysis IIBA, Canada
· ISEB Business Analysis Certified from British Society BCS, United Kingdom UK
· Lean Six Sigma, Six Sigma Yellow Belt and ITIL v3 Foundation Certified
· 600+ Courses from Lynda LinkedIn Learning, Pluralsight, Udemy, Trailhead (15+ SuperBadges, 250+ Badges) & many more.
· Salesforce Accreditation – Maps, Health Cloud, Manufacturing Cloud, Consumer Goods Cloud
· Salesforce.com 24X Certified Advanced Administrator, Sales Cloud, Service Cloud, Marketing Cloud, Pardot, CPQ, Community Cloud, Field Service Lightning, Marketing Email Specialist, Einstein Analytics and Discovery Consultant
· Salesforce.com Certified Sharing and Visibility Designer, Development Lifecycle and Deployment, Data Architecture and Management, Integration Architecture Designer, Identity and Access Management, Platform Developer I and II, Application Architect and System Architect
· Apttus Quote to Cash Certified  and  Certified Agile Professional from Accenture, United States
· Copado Certified Administrator for DevOps Lifecycle
· Certified Solutions Delivery Application - Accenture Technology Academy (ASDA ATA) from Massachusetts Institute of Technology (MIT), United States
· Member & Participant in Java Community Process and Certified Microsoft HTML5 with JavaScript and CSS3 (70-480)
COMMUNITY SERVICE AND GIVING BACK

· GE Volunteers – Corporate Social Responsibility (CSR) Lead, Bangalore, India.
· Grace Hopper Celebration India (GHCI) – Active Volunteer and Mentor.

· Trailblazer Mentorship Program, Trailhead, Salesforce.com – Active Mentor and Volunteer.

· Skills to Succeed & Environment Conservation, Accenture – Lead Volunteer.

· Corporate Social Responsibility (CSR) &, Accenture – PwD Champion.

· Great Place to Work (GPTW) Team & myCorporate Citizenship, Accenture – Member.
· Indian Red Cross Society (IRCS), Sahara Jan Sewa (Regional NGO) Jan’08 – Lifetime Member, Active Volunteer Participant.
· Civic Engagements: Actively involved in planning and organizing activities like Blood Donation Camps and Plantation Drives.
· Exploring relationships with various schools and NGOs like Social Outreach foundation (SOF), Indian Red Cross Society, Petals and NFVO.
LEADERSHIP AND ATTITUDINAL SKILLS

· Proactive, Positive Attitude & Self-Starter. Share Knowledge, Power, & Credit establishing Trust, Credibility, and Goodwill.
· Adaptable, Beginners Mind, Intellectually Curious with Passion for understanding Digital Behavior and Trends.

· Permanent Beta: Learning, Improving, Evolving. Excellent communication as well as presentation skills to interface with Leadership with confidence and clarity along with oversight, Ethics and Integrity.
· Ability to think analytically with an emphasis on creativity, manage complexity dealing with ambiguity.
· Exceptional Time Management skills with excellent Coordination, Collaboration and attention to details.
· Self-motivator Leader with a strong desire to Transform Organizations and Processes by articulating Vision, Motivate & Coach teams work together to achieve tactical strategic outcomes. Lead, Adapt to & Help via skilled Change Management.
· Customer orientated Growth Obsessed Inclusive mindset, creative problem solving skills with ability to adapt in a fast paced and transformative environment. Influences through others; builds direct and "behind the scenes" support for ideas.

· Proven Cross-Functional Leadership, Partnership, Influencing, manage multiple initiatives to completion under concurrent, rigorous deadlines in a fast-paced dynamic environment with Business, Digital and Technical acumen.
· Able to work well under minimal supervision with Global Teams, Time-Zone flexibility having clarity of thinking to work through limited information like vague problem definitions.
· Demonstrated proven capacity & ability to exercise initiative, identify areas for improvement, meet tight deadlines, apply creativity to overcome challenging obstacles, devise and successfully implement workable solutions.
· Proactively identifies and removes obstacles or barriers. Mentoring team members and effectively delegate work.
· Pro-active ability to identify areas for improvement, devise and successfully implement workable solutions.

ACADEMIC AND EDUCATIONAL QUALIFICATIONS


	Program
	University or Board
	Score (%)
	Timeline

	Bachelors in Technology

Computer Science (CS)
	Punjab University
	69.05 %
	2005 - 2009

	Higher Secondary School
	St. Josephs Convent Senior Secondary High School, Bhatinda (CBSE)
	77.40%
	2002 - 2003


HOBBIES AND INTERESTS

· Indoor Recreational Activities: Reading, Music, Participate Actively in Conferences and Events, TED Talks, Movies, Sketching, Painting, Snooker, Chess, Gaming.

· Outdoor Recreational Activities: Wildlife, Camping, Adventure Traveling, Swimming, Basketball, Football, Cricket, Physical Exercises & Fitness Activities and Events.

· Community Building, Volunteering, Photography, Meditation and Gardening.

LANGUAGES KNOWN

· English, Hindi and Spanish.

PERSONAL DETAILS


	Date of Birth
	January 17th, 1987

	Passport
	Available (with active US and Schengen Visa)


REFERENCES

· Mr. Sumit Gupta

   Country Business Head – Cargill, India
· Mr. Ritesh Chopra
   Partner, Chief Operating Officer & Head of Capability Hubs, KPMG Global, India
· Dr. Rohit Mehra
   Registrar, National Institute of Technology (NIT), Jalandhar
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