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Dinesh Kala (Jain)wCG  
I came from small business class jewellery family from Rajasthan put all my traditional, professional, FMCG experience to do something innovative in this Industry ". For me the key to success is to do ordinary things in extraordinary ways.
Profile Summary

I have had the privilege to be associated with the launch of reputed brands including Add Gel, Cello, Faber- Castell( Fmcg) And in Jewellery Sector like Emerald-Ishtaa, ORO, Krizz , Emerald whole sale. Being Founder of *KJM*  associated with Bjewels, Royal -SAR, Derewala- Silver, Vk -Elanza etc...as Consultant Marketing Partner.
Have contributed to taking the company I worked with to the No:1 positions through team work with contributions of RSM, ASM, SR, & Marketing team.. 

First to introduce the geographical distribution model in jewellery, telly calling & branding concept in India, also introduced online jewellery booking through the sales field force, to ensure no risk. 

Emphasised and implemented grooming of the traditional jewellery field force so that they came across as smart professionals. 

One of the key founder & initiator to develop Gold Jewellery into branded jewellery. Creating awareness among jewellers about the importance of marketing in Jewellery trade for coming generation is the key to success. Development of franchisee model,Digital Marketing is the next key for industry along with E-commerce with expertise of merchandising & sourcing knowledge.
I am thankful to my entire past MD, seniors, Jewellers etc. for their ardent support. I am today known to most of A class outlets, chain stores, wholesalers & manufacturer’s in Gems & Jewellery sector (B2B) at national level. 
-Employment Details- 
“Emerald” –DGM   oct 2016……….
*Asia’s largest Gold jewellery manufacturer. 2 ton/month
*wholesale / brand division, 120 dealers, reporting MD, Developing project. 
BIRLA JEWELS LTD.  (Retail) from dec 2015- oct16 ……
*Brand BJEWELZ, franchisee development, sourcing & merchandising, brand developing.
“KRIZZ B2B” Jewellery – Head Sales / Showroom Director B2B from Aug’13.( 2000 cr/annum) 
* Showroom. Director at KRIZZ B2B, The world largest gold Jewellery manufacturer showroom in Chennai 
* Coming up 50 depo / showroom B2B at globe with investment of 3000kg in a year 15-16.

* Showrooms strategy formulation, Business development, Showrooms operation, B2B field Plan & Tour
* Appointing/Training/product knowledge All showroom manager/ staff at Chennai HQ for Pan India.

* Formulate sales & marketing policy, state wise for B2B operation from chennai- Mother Depo.

* Currently handling team of 149 staff & turnover of 300 Avg.kg/month. 

*Metal Purchase, credit control, set sales Target with sales team & Manager/ Marketing Budget.
* Responsible for outbound & inbound sales with minimum Inventory Management. 
*Launched Chennai, Delhi, Ahmedabad, Mumbai B2B depo.
 *Helping in implementation of SOP, ERP, MIS system module
”ORO”- Raia Jewellers Pvt.ltd as VP- Sales & Marketing from Jan 2011 –July2013.(3 ton)
* India’s largest gold bangles manufacturing company. “ORO”
* Launched 18kt, 22kt, 23kt, 24kt, recently launched platinum in IIJS 2012

* Geographically Distributions network (45) with appointing field force (26).

* Key member in foundation of OTC (ORO TRADING CLUB at Zaveri Bazar, Mumbai worked as   

    Director at Round Jewellery Pvt. Ltd)
* Events, ORO Cricket Challenge (OCC)/ Exhibitions (IIJS, signature etc.) 
* Marketing / Creating Brand / policy /channel sales/ CRM /BTL/ATL/ Sales Team Etc... 
* Penetrated 3000 A class key retail outlets Pan India. (B2B)

Emerald Gold Jewellers Pvt.ltd as RSM west/south India from Dec 2007 to Dec 2010 (12 ton)
*Asia’s largest Gold Jewellery manufacturing company known as “Emerald Group”

* Launched brand Ishtaa (18kt) /& Nishtaa (22kt) MRP- brand in gold (75crore/annum), 
* launched krona in diamond & Jewel one brand in whole sale south west India.
* Geography Distribution network (26) / Team management with target (26staff)

* Shop in shop model, Female promoters, ATL/BTL Activities.
* Participant in exhibition’s IIJS, Signature, JAS, ETC...

* Penetrated 2000 A class outlets for MRP gold brand. (B2B)
Faber –Castell, Mnc as RSM West-India for 1.5 year April”2006- Dec”2007 
              * MNC leader in stationery / colors

* 22 distributor and 30 field force
Cello – RSM/Head for 3.5 years Jan”2003 - mar” 2006
· Launched Cello stationery note book project / Operations at PAN India

· Launched/market pentel pen brand of cello.

· Pan India distribution network (45)/Team (110)
· India’s No. 1 writing Instrument Company.
Add Gel Pens- As BDM for 3 years Sept-1999 to Dec-2002
· Launched Add gel pen in pan India, aggressive travelling, tour
· Started career as Management trainee in Add gel in 1999
PGDM/MBA:
· PGDM/MBA - International management centre –IMC Delhi 1997/1999
· BA in Geography from MDS University Ajmer – Rajasthan 1994-1996

· Demonstration School Ajmer 1992-1994
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