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Experience Summary

· Possess 3+ Years of Experience in Salesforce Marketing Cloud [SFMC] as a consultant, 1.10 Years in Salesforce CRM Platform, and overall 5+ Years of Experience.
· Hands-on experience in Email Campaign Management using ExactTarget ( B2C ) Email Studio and Other related Admin, Config and Development Stuffs.

· Hands-On Exposure on Admin and Config/Setup Activities – User Management (Creating Users, Enable 

and Disable them, Resetting their Password.) Creating Roles, Permissions and Business Units.
· Experience in configuring Sender Authentication package (SAP), and Reply Mail management.
· Worked on Email Studio for Email Campaign Management ( Content ), Automation Studio, Journey Builder, Contact Builder, Audience Builder, and Campaign Management in SFMC.
· Experience in creating, Implementing and updating Automations, Journey Builder, Audience Builder, Contact Builder.​    

· Experience in creating and managing Data Model - Lists, Data Extensions, Sender and Delivery profiles, Reply Mail Management.

· Experience in Automation studio with multiple Activities (Import, Data Extract, File transfer, Send Email) 

· Good Knowledge on SQL - Writing and debugging SQL statements with Joins.
· Experience in Tracking, Analytics for Reports to optimize metrics like opens, clicks and bounce rates.

· Knowledge on writing AMPScript and Basics SSJS for Dynamic content and email Personalization.

· Have working knowledge of SFMC Integration with SFDC CRM Platform using MC Connect and other Third Party Systems [ REST & SOAP API ].

· Exposure in working with the Tools FileZilla to work with FTP Servers.
Professional Experience:
· Worked with Persistent Systems Limited, Hyderabad 
· Worked with Zensar Technologies, Hyderabad
Key skills

SFMC [Tech + Functional]: Email Studio, Automation, Journey Builder, Content Builder, A/B Testing, SAP, IP Warming, IP whitelisting, Sender Profile, Delivery Profile, Data Modelling: Lists, Data Extension, User Management, Org/Account Set Up [ Business Unit, Role, Permissions’ Creation] etc.

Web Development & Scripting: HTML, CSS, JS, AMPScript & Basics SSJS
Integrations:

Knowledge on APIs: REST and SOAP API

MCConnect: Package to connect with SFDC CRM

SFDC Functional: Declarative development using automation (Workflow, Process Builder, Flows), custom Object, custom fields, managing user, creating permission set, permission set group, Validation rules, Field dependencies, Record Types, Reports and Dashboard etc.
SFDC Technical: Programmatic development using Trigger, Apex (OOPS concept), Test class, Collections, SOQL, SOSL, DML operations and Lightning Component implementing Agile methodology.

Training, Certifications, and Affiliations

· Salesforce Certified Marketing Cloud Email Specialist
· Salesforce Certified Platform Developer I

Qualification
Master in Business Administration [ Specialization: Marketing & Finance ].
Project Walkthrough:

	Client
	Nissan - Japan

	Designation
	Developer 

	Team Size 
	28

	Environment
	Salesforce Marketing cloud like Email Studio, Advertising Studio, Journey Builder, Automation Studio, Web Studio, Mobile Studio, Analytics Builder, Social Studio, Contact Builder. Creating various type of Data Extensions, Data Lists, E-Mails, Cloud Pages, A/B Testing and Landing Pages, Dynamic Content and Reports/Dashboards using AMP script, HTML, CSS, SSJS and SQL for personalizing the content of Campaign Management, Emails and SMS Content.

	Description
	Nissan Motor Co., Ltd. is a Japanese multinational automobile manufacturer headquartered in Nishi-Ku, Yokohama, Japan. The company sells its vehicles under the Nissan, Infiniti, and Datsun brands, with in-house performance tuning products (including cars) LaBelle Nismo. The company traces back to the beginnings of the 20th century, with the Nissan zaibatsu, now called Nissan Group. Since 1999, Nissan has been part of the Renault–Nissan–Mitsubishi Alliance (Mitsubishi joining in 2016), a partnership between Nissan and Mitsubishi Motors of Japan, with Renault of France.  Renault holds a 43.4% voting stake in Nissan, while Nissan holds a 15% non-voting stake in Renault. Since October 2016 Nissan has held a 34% controlling stake in Mitsubishi Motors.

	Roles & Responsibilities
	· The primary job is to understand the client’s business requirements and provide a solution.

· Profound Knowledge about Email studio.

· Knowledge on Integration of Marketing cloud and Sales cloud using MC Connect.

· Work with Triggered sends, Automations and Journey sends.

· knowledge on AMP Scripts.

· Creating Cloud pages, Landing pages and web forms.

· Supporting issue related to Email studio, Content builder, A/B Testing, Email Tracking.

· Handled issues with Roles and Permissions, Data Management such as Bulk Import, Export, Update and Delete Data, Import & Export, Data Filters, FTP Configuration.

· Creating Custom Reports and Dashboards.

· Handling issues related to Email Tracking, Reports, and Reply Mail Management (RMM).

· Working on Triggered email setup, adding emails and creating Triggered Data extensions.

· Setting Retention policy to Data extension, working on Synchronized Data extension (Salesforce Data Extension) & Send log data extension


	Client
	Nordstrom Inc. - USA  

	Designation
	Developer 

	Team Size 
	30

	Environment
	Salesforce Marketing cloud like Email Studio, Advertising Studio, Journey Builder, Automation Studio, Web Studio, Mobile Studio, Analytics Builder, Social Studio, Contact Builder. Creating various type of Data Extensions, Data Lists, E-Mails, Cloud Pages, A/B Testing and Landing Pages, Dynamic Content and Reports/Dashboards using AMP script, HTML, CSS, SSJS and SQL for personalizing the content of Campaign Management, Emails and SMS Content.

	Description
	Nordstrom, Inc.  is an American luxury department store chain. Founded in 1901 by John W. Nordstrom and Carl F. Wallan, it originated as a shoe store and evolved into a full-line retailer with departments for clothing, footwear, handbags, jewelry, accessories, cosmetics, and fragrances. Some stores feature home furnishings and wedding departments, and several have in-house cafes, restaurants, and espresso bars.

	Roles & Responsibilities
	· The primary job is to understand the client’s business requirements and provide a solution.

· Profound Knowledge about Email studio.

· Knowledge on Integration of Marketing cloud and Sales cloud using MC Connect.

· Work with Triggered sends, Automations and Journey sends.

· knowledge on AMP Scripts.

· Creating Cloud pages, Landing pages and web forms.

· Supporting issue related to Email studio, Content builder, A/B Testing, Email Tracking.

· Handled issues with Roles and Permissions, Data Management such as Bulk Import, Export, Update and Delete Data, Import & Export, Data Filters, FTP Configuration.

· Creating Custom Reports and Dashboards.

· Handling issues related to Email Tracking, Reports, and Reply Mail Management (RMM).

· Working on Triggered email setup, adding emails and creating Triggered Data extensions.

· Setting Retention policy to Data extension, working on Synchronized Data extension (Salesforce Data Extension) & Send log data extension


	Client
	Armani Migration - USA

	Designation
	Developer 

	Team Size 
	25

	Environment
	Salesforce Marketing Cloud-like Email Studio, Advertising Studio, Journey Builder, Automation Studio, Web Studio, Mobile Studio, Analytics Builder, Social Studio, Contact Builder. Creating various type of Data Extensions, Data Lists, E-Mails, Cloud Pages, A/B Testing and Landing Pages, Dynamic Content and Reports/Dashboards using AMP script, HTML, CSS, SSJS and SQL for personalizing the content of Campaign Management, Emails and SMS Content.

	Description
	The brand markets these products under several labels Giorgio Armani, Giorgio Armani, Armani Collezioni, Emporio Armani,Armani Jeans, Armani Junior, and Armani Exchange. The brand utilizes the association of the Armani name with high fashion, benefiting from its prestige in the fashion industry. In, estimated sales of the company were around, Giorgio Armani announced that his company will close two of its fashion labels, Armani Collezioni and Armani Jeans, as part of the restructuring process for his company. While Armani Collezioni will merge back into the "Giorgio Armani" line, Armani Jeans will be mixed with the Emporio Armani line due to their similarities in styles and the use of the same brand logo.

	Roles & Responsibilities
	· Implementation of most Email Studio items.

· Implementation of Mobile connects using long codes and short codes.
· Implementation on Journey builder: entry sources, decision split, engagement splits, wait periods, exit criteria.

· Implementation of Content builder for emails and SMS template creation implemented AMP Script.

· Implementation of Contact builder for relationship mapping and contact import activities.

· Implementation of Send Management and using of dynamic sender profile with custom reply mail management.

· Implementation of Real-Time Triggers, using API

· Implementation of Automation studio on File Drop and Schedule type with SQL, Import, Email sending, File Transfer, Data Extract, Send SMS and Filter Activities.
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